Blog writing tips 

Blog principles

· Keep it simple: Because of its wide readership, the Blog should avoid language which is too technical or overly academic. The blog should make few assumptions about a reader’s existing knowledge of the subject, and should not assume English is their first language.


· Give your opinion: Contributions to the Blog should express a viewpoint. They should also invite discussion and debate.

· Be sensitive: Don’t reveal confidential information. 


· Be respectful: You should not use the Blog to attack or abuse individuals or groups. You should respect the privacy and the feelings of others. 

Practical considerations

Length: Most posts will be 200-250 words. However, posts can vary in length from 100 to an absolute maximum of 500 words. Submissions exceeding this word limit will be edited down.
Copyright: Articles submitted to the blog must not be under review elsewhere or have appeared in any other published form.
Photos: Images are encouraged but should either be owned by the contributor, her/his organisation or sourced as free-to-use. Please supply as jpegs and provide an appropriate caption and credit.
Style of Post
You can vary the style of post, or you may want to do regular posts in the same, personal style. 
· Reflections on your own experience with CLTS

· Comments on topical issues relating to CLTS, sanitation and hygiene

· Reflections on events and conferences that you attend

· Views from field trips

· Opinions on CLTS related research or reports

· Opinions on, and links to, media stories

Top blog writing tips
1. Make your opinion known. Tell people exactly what you think, using the fewest words possible.

2. Make Headlines snappy. Contain your whole argument in your headline. Titles that are questions provoke conversation.

3. Get to the point right away and mention the core ideas, then fill in the details in later paragraphs. The first and second sentence should allow people to decide if they want to continue reading.
4. Use links. Support your post with links to other web pages that are contextual to your post. The first link is the one most people click on, so it should also be the main link for your article. 

5. Include bullet point lists. It structures the information in an easily digestible format.
6. Make your posts easy to scan. Use subheadings. Make sentences short and to the point.

7. Be targeted. Write about things that people are already talking about online or in the media. 
8. Ask a question. Provoking a response is more likely to get others to comment and engage with your blog. 
10. Litter the post with keywords. Think about what keywords people would use to search for your post and include them in the text, headline and sub-headings. 

11. Use quotes and images. They lighten up your article and make it easier to scan.

12. Credit your sources with a mention and link. As opposed to mainstream news posts, bloggers usually tell where they got the story from.
13. Be responsive. If people comment on your blog, respond with another comment.
