Exploring Media Opportunities to highlight CLTS initiative and programme
The experience: A Breakfast Q & A Television Show was used to highlight the issues of CLTS/UCLTS in the Kenyan media.
The Communications department at the Plan RESA Regional Office teamed up with Plan Kenya to explore media opportunities towards the launching of Urban Community-Led Total Sanitation in August 2010. We organised to profile CLTS initiative and programme by looking for suitable media. We came up with a bullet point media campaign on this by imploring the use of expert-opinion media possibilities. We had a breakfast T.V. show as a pre-amble to the event. The event itself was covered by the media on the d-day and we had post d-day – coverage on the Kenya print media.  It was crucial to have Professor Robert Chambers during the launch as the pioneer/expert in Development concepts especially the Participatory theories that CLTS embraces. He was accompanied by Sammy Musyoki, Plan Kenya’s Strategic Program Support Manager and Rose Nyawira of Community Cleaning Services. The breakfast show generated a discussion that the audience took interest in, by the SMS that came to the media station as well as the studio call-in’s to the presenter of the show.  
Plan RESA Regional Office is also working with environment/science journalists to profile the work of Plan in CLTS in the region, to build relationships as well as to have well informed outlets through which Community Led Total Sanitation questions can be raised.

Advice/Tip:

It’s important to work on media relationships ahead of time, especially with the Environmental /Social journalists so as to prepare them for stories 
We worked on the press release ahead of time and prepared the community through training for the launch.

In order to profile the work of CLTS, the Pan African CLTS initiative and Plan’s work in each country, it’s important to source for media opportunities. It could be a meeting of INGO’s because as a collected force, the media would be interested in what the INGO’s and LNGO’s are meeting to address depending on the country situation. One such meeting could be when the NGO Network for sanitation meets and they highlight issues of discussion or a call to action, the media would come due to the numbers of NGO’s.
Media tours to highlight success stories are a good source for stories that can be highlighted in the various media and trying to do this quarterly can be a good start to building feasible media relations.

Sometimes to highlight the ripple effect of CLTS in the community brings in added value.  One such is example is when the community that is brought together by CLTS also works on building roads or water points. This is a good choice for a story angle.
Connecting with IDS website and sending stories or blogs would be helpful as well as exploring tweeting opportunities.
Media Tip for Future Engagement to Note: 

As much as CLTS acknowledges the use of ‘disgust’ and ‘shame’ to aid in the triggering process of CLTS. This concept may not be applicable during media /TV shows, the audience will find it derogatory to use the word “Shit” as they eat breakfast or at different times of the day. During the studio call-in’s some audience called in and expressed their disappointment of the word ‘shit’ as they were eating breakfast. Professor Chambers apologised for its use but went on to explain why the CLTS/UCLTS initiative is crucial.
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